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https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2015-16/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2015-16/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2015-16/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-2017-18/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-2017-18/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2023/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2023/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2023/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2015-16/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-2017-18/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2019-20/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2021/
https://www.gcb.de/en/wissen-und-innovation/future-meeting-space/research-phase-2022/
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•want to use the research results to develop their products, services and 
organisations.

•have a strong interest in renewing and developing their organisation.

•want to secure and expand their position on the market.

• Organisers (companies, associations, own organisers)

• Destinations (cities, regions, federal states, marketing associations)

• Service providers for events (agencies, technology providers...)

• Traditional location operators (congress centres, hotels, event spaces)

• Provider of commercial and public spaces



S. 15

Co-organisation of the research process

Networking with partners in a multidisciplinary research alliance

Access to pre-publication reports and exclusive study results

Utilisation of the research competence of the Fraunhofer IAO and the 
expertise in the event market of the GCB German Convention Bureau e.V.

Communication and positioning as a future-orientated, innovative player 
both internally and in the national and international media
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Regular online and on-site research meetings incl. 
workshops with external speakers if necessary

Interim results from surveys, focus groups and expert 
interviews in the form of PowerPoint presentations

Results study with all results and recommendations for 
action 

Inclusion and naming in the communication of results
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• 12 months in 2024 

Duration: 

• Participation in research meetings (online and onsite)

• Contribution of specific industry expertise

• Feedback on questions 

• Identification of experts and participants for surveys, 
focus groups, etc.

Active participation for maximum benefit: 
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•
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•

•



Project Outline Future Meeting Space 2024 S. 19



S. 20

http://www.gcb.de/
http://www.iao.fraunhofer.de/
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