
INTERNAL ORGANISATION
SAME ACTIONS 

FOR THE FIELDS:

FIXED STRUCTURES AND CLEAR HIERARCHIES 

STABLE STRUCTURES

 INTERNAL PROMOTION OF KNOWLEDGE GENERATION

PRODUCT AND SERVICE RANGE

EXCLUSIVE AND UNIQUE OFFER

ALLROUND SERVICE

AGENCIES AND ORGANISERS

PRODUCT AND SERVICE RANGE

HOLISTIC SPACE PROGRAMMES

VARIETY OF SERVICES

24/7 SERVICE 

CUSTOMISED ENVIRONMENT

PRODUCT AND SERVICE RANGE

MOBILITY NETWORK EXPANSION 

UNCOMPLICATED JOURNEY INTO THE CITY CENTRE

EXCLUSIVE, LUXURIOUS OFFERS

SERVICE AND INFRASTRUCTURE PROVIDERS

LOCATION MARKETING ORGANISATION

PRODUCT AND SERVICE RANGE

NEW TEMPORARY USES 

PARTLY COMPLETE TRANSFORMATION CONCEPTS

SMALL VENUES 

INNOVATIVE SPACE CONCEPTS

PRODUCT AND SERVICE RANGE

INCREASING THE ATTRACTIVENESS OF CITY CENTRES

INTEGRATION OF EVENTS IN EXISTING BUILDINGS 

BLUEPRINTS FOR TRANSFORMATION OF BUILDINGS

SERVICE AND INFRASTRUCTURE PROVIDERS

LOCATION MARKETING ORGANISATION

INTERNAL ORGANISATION

SPATIAL AND TEMPORAL FLEXIBILITY 

ARRANGEMENTS FOR COOPERATION

NEW PERSONAL RESPONSIBILITY AND 
OTHER LEADERSHIP SKILLS

INCREASING PROJECT WORK

PRODUCT AND SERVICE RANGE

MODULAR EVENT AND WORKSHOP FORMATS

PARTICIPATION OPPORTUNITIES

PROGRAMME CONFIGURATION

POP-UP EVENTS  

AGENCIES AND ORGANISERS

SAME ACTIONS 
FOR THE FIELDS:

PRODUCT AND SERVICE RANGE

ECOLOGICAL, ENVIRONMENTALLY CONSCIOUS USE OF RESOURCES

TRANSPARENT, OPEN APPROACH TO PRODUCTS, 
LOGISTICAL PROCESSES AND ENERGY SOURCES USED 

PRODUCT AND SERVICE RANGE

USE OF GREEN RECREATIONAL AREAS AND PUBLIC SPACES 

CREATION OF STORYBOARDS 

COORDINATION AND ACCOMPANIMENT

SERVICE AND INFRASTRUCTURE PROVIDERS

LOCATION MARKETING ORGANISATION

INTERNAL ORGANISATION

AVOIDANCE OF BUSINESS TRIPS AS FAR AS POSSIBLE

HYBRID MEETINGS 

POSSIBILITY OF ECOLOGICAL OR SOCIAL ENGAGEMENT

SPATIAL AND TEMPORAL AUTONOMY INCREASES

FLAT HIERARCHIES

PRODUCT AND SERVICE RANGE

ENVIRONMENTALLY CONSCIOUS AND SUSTAINABLE EVENTS

NUDGING

CO2 DESIGNATION OF EVENTS

CSR-ORIENTED SERVICE AND INFRASTRUCTURE PROVIDERS

AGENCIES AND ORGANISERS

SAME ACTIONS 
FOR THE FIELDS:

CONQUERING
NEW PLACES

AUTHENTIC REGIONALITY
CONCEPTS

PLURALISATION OF
THE USER EXPERIENCE

DEVELOPMENT OF
A NEW MINDSET

MOBILITY OF
THE MODERN AGE

KEY FACTORS TREND SCENARIOS

FIELDS OF ACTION

FUTURE OPPORTUNITIES FOR BUSINESS EVENTS

WWW.FUTURE-MEETING-SPACE.COM
FUTURE MEETING SPACE - GCB GERMAN CONVENTION BUREAU E. V.  & FRAUNHOFER IAO

TRIED AND TRUSTED –
RENAISSANCE OF THE REAL 

DIVERSE AND FLEXIBLE –
THE GLOBAL COMMUNITY

GREEN AND AWARE –
THE NET ZERO SOCIETY

INFLUENCING FACTORS
MOBILITY

BUSINESS TRIPS

DIVERSITY

URBAN ESCAPE

SMART CITIES/REGIONS

CITY CENTRES

ENVIRONMENTAL AWARENESS

CLIMATE CHANGE

GENERATION GLOBAL

SHARING ECONOMY

PLATFORM ECONOMY

DIGITAL COMPETENCE

HOME OFFICE

WORKCATION

FLEXIBILISATION

LIFELONG LEARNING

EXPERIENCE ASPIRATIONS

CREATIVE PLACES

ANALOGUE RENAISSANCE

VIRTUALITY

SOCIAL NETWORKS

HYBRID EVENTS

SUSTAINABILITY

WORL D OF WORK

SOCIETY MARKET

POLITICAL FRAMEWORK

NEW TECHNOLOGIES

CULTURE OF KNOWLEDGE

EVENT FORMATS

HABITAT AND REAL ESTATE

•  Traditional values determine our behaviour 
•  People tend to rely on the tried and trusted 
• Stable organisational structures  
•  Participants expect a return to the "good old days" 
•  The share of virtual and hybrid events is decreasing 
• While the value of physical events is increasing strongly
•  High standard equipment is valued

•  The pandemic is perceived as an opportunity to shape 
   the future differently
•  Global action and flexible structures are becoming 
   new guidelines
•  Strong diversity in lifestyles 
•  Increasingly autonomous action
•  High degree of flexibility 
•  Events serve as a field of experimentation to try out new,
   innovative concepts
•  High proportion of hybrid and virtual events enables 
   strong global networking 

• Health awareness and ecological action determine 
  behaviour and decisions 
• Climate change is causing people to rethink and 
  put personal personal needs aside 
• In all sectors and sizes, sustainable action is a top priority
• Participants demand strict holistic consideration of 
  sustainability aspects with disclosure of the respective 
   CO2 balances  
• The use of regional, seasonal resources and existing 
  infrastructures is central to the planning and 
   implementation of events

AND


